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Employment Town/City Centre Provision
® |0 2006, B2.8% of the working age population was in employment. = |n 2004, there was 393,600 =qm of shops (A1), representing a
change of -2.1% from 2003,
® |0 2004, there were 36,530 employvees, 26% in the comparizon retail [
sector and 30.6% in the commercial office sectar, = Total floorspace is 452,800 =qm, and there are 1 085 units. =
= |n 2005, there were B 300 VAT registered businesses. = The categories with the most units are restaurants, food and drink
(23_.3%), Bars, pubs and cafes (12.8%) and Clothes and Fashion
(12.6%).
F'I'DPB rty Values = There are B units within the key retailer types, and 5 of the key retsil
fascia are present.
= Fone Arents were £2500in 2003, & change of +2 0% from 2007,
= The yvenuescore is 498, with a national rank of F. In 2007, the
= Towvn centre property yvields were st 4% in 2005, national rank was 6, and in 2005 it was 5.
= The location grade iz Major City.
Consumer Demand = The market position classification iz Upper Middle.
= |n 2003, populstion in the catchment area was 3.85 million, and total = The fashion position clazsification iz Mainstream.
fashion and clothing demand within the catchment ares was £3.59
billion_ = The age position clazsification iz Young.
= The shopper population was 572,261, shopper spend on fashion and = 3% of fashion unitz are within the higher price postion segment,
clothing was £0.535 million and the penetration into the catchment
ares was 15 0%. = 14% of fazhion units are in the fashionakle retailer positioning
sedment.
= The 3 Cameo groups with the largest proportion of households are GB
(20 8%), G4 (155%) and G (11 _.9%]. = The tourist orentation index iz 124, with 20.5% of units being
clazzified as tourist.
The weekly average footfall in 2008 was 166,703, a change of
-2 2% from 2007, and an overall change of -29 0% from 2005, = The mall zcore iz 118, and itz mall accounts for 26% of its
WEMUESCORE.
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% of working age population In employment

BE.0% =
Change
B5.0%

2005 B2.5% 2T G4 5%

Profil 2005 65.5% 0.5% iy

- G3.5%

Economic Profile and Trends 2004 B5 0% B3 0%
52.5%

E2.0%

: =y E1.5%

: B1.0%

2004 2005 2006

Centre Quality

Employees by sactor

Band king Aeport Ho_ of % of total | Average %
employees. [ employees | change
2004 2000-2004

Simihritu Arts, culture, and entertainment 1740 4.8% 3.2% 0% -1 6% 12.4%
Civic and public sdministration Ba10 18 6% -1.2% 225% -T2% -13.6% -6 7%
Sesnario Testing . - o =
Commercial office 15450 a0 6% 4.4% -4.4% 20% 21.8% -2.05
Comparizon retail 3500 26.0% 5 -02% 2T -2 6% S2.7%
Saved reports v
Lorem ipsum dolor m Source: DELG
Ezt nullam nonutmims m
Munc sdpiscing vers ) el
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