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Thank you for agreeing to participate in this consultation survey.

This study will help our Culture-led Urban Revitalisation (CUR) transnational project partnership to establish the usefulness of a set of prototype key performance indicators we intend to pilot in events across the UK, Italy and Spain with funding from the European Commission. The aim of these indicators is to develop a pan-European methodology for the evaluation and monitoring of culture-led events using a framework of four broad areas, namely:

· Economic

· Brand, image and profile

· Social

· Environment

We would like to ask you to be honest in your answers but not dwell on each indicator too much time. This document will also allow you to suggest indicators of your own that are not currently part of our list.

Yours sincerely,

Andres Coca-Stefaniak

Partnership Manager and Senior Lecturer

Culture-led Urban Revitalisation Project

London College of Communication

University of the Arts London

Elephant & Castle

London SE1 6SB

Email: a.coca@lcc.arts.ac.uk
PLEASE RETURN COMPLETED TO: 
martin.blackwell@atcm.org
Background information
Before you get started with your assessment of the usefulness of our list of indicators, we would like to ask you first a few questions about yourself that will help us to carry out a more in-depth analysis of the data gathered in this survey.

	Q1
	Which of these job titles most closely matches your current job? (please tick one only)


	
	
	
	

	
	Town centre manager
	
	
	
	1

	
	
	
	
	
	

	
	Events manager/coordinator
	
	
	
	2

	
	
	
	
	
	

	
	Economic development coordinator
	
	
	
	3

	
	
	
	
	
	

	
	Project manager/coordinator
	
	
	
	4

	
	
	
	
	
	

	
	Culture officer
	
	
	
	5

	
	
	
	
	
	

	
	Artist
	
	
	
	6

	
	
	
	
	
	

	
	Urban revitalisation manager/coordinator
	
	
	
	7

	
	
	
	
	
	

	
	Other (please state) .................................................
	
	
	
	8

	
	
	
	
	
	


	Q2
	Respondent’s gender


	
	
	
	

	
	Male
	
	
	
	1

	
	
	
	
	
	

	
	Female
	
	
	
	2

	
	
	
	
	
	


Economic indicators (page 1 of 5)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCE1 Economic cost of event


	E1a D Core

	Direct staff costs as a percentage of total event turnover
	
	
	
	
	

	
	E1b D Optional


	Revenue (sales/sponsorship) of event
	
	
	
	
	

	
	E1c D Optional
	Indirect costs of event as percentage of total event turnover
	
	
	
	
	

	
	E1d D Optional
	Percentage profit of event
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Economic indicators (page 2 of 5)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCE2 Sponsorship


	E2a D Core
	% private financial sponsorship value
	
	
	
	
	

	
	E2b D Core
	% public financial sponsorship value
	
	
	
	
	

	
	E2c D Core
	% in kind sponsorship value
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Economic indicators (page 3 of 5)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCE3 Local economic impact


	E3a D Core
	Visitor spend (all event sales)
	
	
	
	
	

	
	E3b VS Core
	Staying visitors (use of accommodation including hotel, guest house, B&B, self catering, caravan/campsite, friends/relatives, host family, college, hostel)
	
	
	
	
	

	
	E3c D Optional
	Turnover perception among business community (including retail, local business, catering and the night time economy)
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Economic indicators (page 4 of 5)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCE4 Inward investment


	E4a D Optional
	Number of new business start-ups as a result of event
	
	
	
	
	

	
	E4b D Optional
	Business sales in the local economy post event or festival
	
	
	
	
	

	
	E4c D Optional
	Number of new commissions/sales by local participants or producing partners
	
	
	
	
	

	
	E4d D Optional
	Value of new commissions/sales by participants local or producing partners
	
	
	
	
	

	
	E4e D Optional
	Number of tourists/ visitor numbers generated post event or festival to the host economy
	
	
	
	
	

	
	E4f D Optional
	Value of tourists/visitor spend generated post event or festival to the host economy
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Economic indicators (page 5 of 5)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCE5 Long term inward investment


	E5a D Optional
	Number of vacant business outlets for 12 months or more (12 months after the event)
	
	
	
	
	

	
	E5b D Optional
	Total vacant retail floor space available (12 months after the event)
	
	
	
	
	

	
	E5c D Optional
	Property values (12 months after the event)
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Brand, image and profile indicators

(page 1 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCBIP1 Media impact


	BIP1a D Core
	Total value equivalent of media coverage
	
	
	
	
	

	
	BIP1b D Optional
	Value equivalent of local media coverage
	
	
	
	
	

	
	BIP1c D Optional
	Value equivalent of regional media coverage
	
	
	
	
	

	
	BIP1d D Optional
	Value equivalent of national media coverage
	
	
	
	
	

	
	BIP1e D Optional
	Value equivalent of international media coverage
	
	
	
	
	

	
	BIP1f D Optional
	Total hours of TV radio coverage
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Brand, image and profile indicators

(page 2 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCBIP2 Website usage


	BIP2a D Optional
	Advertising potential
	
	
	
	
	

	
	BIP2b D Optional
	Sponsorship opportunities
	
	
	
	
	

	
	BIP2c D Optional
	Ticket sales through website
	
	
	
	
	

	
	BIP2d D Optional
	News feed on external website once a press release has been released about a particular event/festival
	
	
	
	
	

	
	BIP2e D Optional
	Social network usage
	
	
	
	
	

	
	BIP2f D Optional
	Average daily number of unique website users
	
	
	
	
	

	
	BIP2g D Optional
	Average daily number of unique website impressions
	
	
	
	
	

	
	BIP2h D Optional
	Average daily number of website hits
	
	
	
	
	

	
	BIP2i D Optional
	Average daily number of website dwell time
	
	
	
	
	

	
	BIP2j D Optional
	Average daily number of users by geographic location
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Brand, image and profile indicators

(page 3 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCBIP3 Customer service


	BIP3a VS Optional
	Customer satisfaction with complaints procedure
	
	
	
	
	

	
	BIP3b VS Optional
	Perceived queuing times among event visitors
	
	
	
	
	

	
	BIP3c VS Optional
	Perceived queuing experience among event visitors
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Brand, image and profile indicators

(page 4 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCBIP4 Sharing of best practice


	BIP4a VS Optional
	Visitor’s perception of the event before the event
	
	
	
	
	

	
	BIP4b VS Optional
	Visitor’s perception of the event during the event
	
	
	
	
	

	
	BIP4c D Optional
	Visitor’s perception of the event after the event
	
	
	
	
	

	
	BIP4d D Optional
	Awards won by event (up to 12 months after event)
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Brand, image and profile indicators

(page 5 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCBIP5 Visitor satisfaction


	BIP5a VS Core
	Visitor impression – feeling of welcome at the event
	
	
	
	
	

	
	BIP5b VS Optional
	At what point did you feel you had arrived at the event?
	
	
	
	
	

	
	BIP5c VS Optional
	Entertainment and event
	
	
	
	
	

	
	BIP5d VS Optional
	Range of places to eat and drink
	
	
	
	
	

	
	BIP5e VS Optional
	Quality of places to eat and drink
	
	
	
	
	

	
	BIP5f VS Optional
	Value for money if ticketed event
	
	
	
	
	

	
	BIP5g VS Optional
	Quality of programme content at event
	
	
	
	
	

	
	BIP5h VS Optional
	Cleanliness of street/venue
	
	
	
	
	

	
	BIP5i VS Optional
	Dwelling time
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Brand, image and profile indicators

(page 6 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCBIP6 Impact of marketing initiative


	BIP6a D Optional
	Repeat participation
	
	
	
	
	

	
	BIP6b VS Optional
	Repeat visitor attendance
	
	
	
	
	

	
	BIP6c D Optional
	Repeat sponsorship
	
	
	
	
	

	
	BIP6d VS Optional
	Audience awareness of programme
	
	
	
	
	

	
	BIP6e VS Optional
	Recognition of event signage
	
	
	
	
	

	
	BIP6f VS Optional
	How easy was it for you to find the event?
	
	
	
	
	

	
	BIP6g VS Optional
	How did you find out about event? (TV radio press word of mouth web none)
	
	
	
	
	

	
	BIP6h VS Optional
	Usefulness of pre-event marketing information
	
	
	
	
	

	
	BIP6i VS Optional
	Timing of pre-event marketing information
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Brand, image and profile indicators

(page 7 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCBIP7 Identity, perception, image, profile


	BIP7a VS Core
	Is this an event that the city should hold?
	
	
	
	
	

	
	BIP7b VS Core
	Should the city be proud of hosting this event?
	
	
	
	
	

	
	BIP7c VS Core
	Are you more likely to come back?
	
	
	
	
	

	
	BIP7d VS Core
	Why would you be likely to come back?
	
	
	
	
	

	
	BIP7e VS Core
	What organisation do you associate the following logo (show event logo) with? (local authority, retailers, etc)
	
	
	
	
	

	
	BIP7f VS Core
	Who do you think organised this event?
	
	
	
	
	

	
	BIP7g D Optional
	Tone (negative/positive) of coverage by media type, customer evaluation and word of mouth
	
	
	
	
	

	
	BIP7h VS Optional
	How well does the event link with the character of the local area?
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Social indicators (page 1 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCS1 Number of participants/commissions/ performances


	S1a D Optional
	Total number of individual performances/ attractions
	
	
	
	
	

	
	S1b D Optional
	Total number of ticketed performances/ attractions
	
	
	
	
	

	
	S1c D Optional
	Total number of non-ticketed performance/ attractions
	
	
	
	
	

	
	S1d D Optional
	Number of new commissions
	
	
	
	
	

	
	S1e D Optional
	Number of local, national and international commissioning/producing partners
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Social indicators (page 2 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCS2 Volunteer programme


	S2a D Core
	% event volunteers engaged as compared to total number of event organisation staff
	
	
	
	
	

	
	S2b D Core
	% event volunteers from commercial stakeholders
	
	
	
	
	

	
	S2c D Core
	% event volunteers from not- for-profit organisations 
	
	
	
	
	

	
	S2d D Optional
	Amount of time committed by volunteers
	
	
	
	
	

	
	S2e D Optional
	% event volunteers resident within local catchment area
	
	
	
	
	

	
	S2f D Optional
	Demographic profile of individuals volunteering
	
	
	
	
	

	
	S2g D Optional
	Employment status of volunteers
	
	
	
	
	

	
	S2h D Optional
	% event volunteers gaining permanent employment directly as a result of involvement
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Social indicators (page 3 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCS3 Attendance


	S3a D Core
	Total event attendees (police estimate)
	
	
	
	
	

	
	S3b VS Core
	%  non-resident event attendees
	
	
	
	
	

	
	S3c VS Core
	Average visitor length of stay (day and staying by age)
	
	
	
	
	

	
	S3d VS Optional
	% international event attendees
	
	
	
	
	

	
	S3e D Optional
	% event attendees at ticketed performances or attractions
	
	
	
	
	

	
	S3f D Optional
	% event attendees at non-ticketed performances or attractions
	
	
	
	
	

	
	S3g VS Optional
	% event attendees by demographic breakdown
	
	
	
	
	

	
	S3h D Optional
	Capacity utilisation
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Social indicators (page 4 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCS4 Crime and anti social behaviour


	S4a D Core
	Total crime recorded by classification (burglary, criminal damage, drug offences, fraud and forgery, other offences, theft and handling, violent crime, vehicle crime)
	
	
	
	
	

	
	S4b VS Optional
	Perceived crime levels among event visitors
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Social indicators (page 5 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCS5 Social regeneration


	S5a D Optional
	% new enterprises developed as a result of event’s activities
	
	
	
	
	

	
	S5b D Optional
	% individuals engaged in education or life skills development as result of event’s activities
	
	
	
	
	

	
	S5c D Optional
	% new local community interest groups established
	
	
	
	
	

	
	S5d D Optional
	% new community partnerships established for the area
	
	
	
	
	

	
	S5e D Optional
	Level of awareness about event among school children (before, during and after event)
	
	
	
	
	

	
	S5f D Optional
	Accessibility for the disabled
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Social indicators (page 6 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCS6 Employment


	S6a D Core
	Total number of full time equivalent direct employment positions generated
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	

	PCS7 Civic pride


	S7a VS Core
	Sense of pride and belonging
	
	
	
	
	

	
	S7b VS Optional
	Perception of spaces/venues where event took place
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Social indicators (page 7 of 7)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCS8 Stakeholder engagement


	S8a D Core
	% stakeholder groups  participating in event by classification (community/social groups, associations, business, individual, governmental)
	
	
	
	
	

	
	S8b D Core
	Event’s visible links to other policy areas (quality of Life programmes, local area agreements, health programmes)
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Environmental indicators (page 1 of 6)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCEN1 Waste wiseness


	EN1a D Core
	% electronic/email invitations to event and website information vs. cards and brochures
	
	
	
	
	

	
	EN1b D Optional
	Number of events/venues that have opportunities to recycle
	
	
	
	
	

	
	EN1c VS Optional
	Disposal behaviour index

http://www.aius.org.au/indicators/figure.cfm?

ThemeID=11&FigureID=111&Counter=1
	
	
	
	
	

	
	EN1d VS Optional
	Were there recycling facilities at the event?
	
	
	
	
	

	
	EN1e D Optional
	Total tonnes of litter waste
	
	
	
	
	

	
	EN1f D Optional
	% waste recycled w.r.t. total event waste
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Environmental indicators (page 2 of 6)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCEN2 Carbon neutrality


	EN2a D Core
	% of CO2 offsetting
	
	
	
	
	

	
	EN2b D Optional
	Total energy consumption at event
	
	
	
	
	

	
	EN2c D Optional
	Gas consumption at event as % of total energy
	
	
	
	
	

	
	EN2d D Optional
	Water consumption at event as % of total energy
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Environmental indicators (page 3 of 6)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCEN3 Green Facilities


	EN3a D Optional
	% of green event venues
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	

	PCEN4 Waste-savvy behaviours


	EN4a VS Optional
	Sense of environmental responsibility among event visitors
	
	
	
	
	

	
	EN4b VS Optional
	Event visitors’ perception of local administration’s environmental actions and initiatives
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Environmental indicators (page 4 of 6)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCEN5 Public accessibility


	EN5a VS Core
	Number of modes of transport used by event visitors to reach the event
	
	
	
	
	

	
	EN5b VS Core
	Average distance travelled by event visitors to reach the event
	
	
	
	
	

	
	EN5c VS Core
	What mode of transport did you use to cover most of the distance to the event?
	
	
	
	
	

	
	EN5d D Core
	Number of bikes parked at bike racks
	
	
	
	
	

	
	EN5e D Core
	Usage of facilities, such as walkways or parking areas
	
	
	
	
	

	
	EN5f D Core
	Was the event planned taking into consideration environmental policies?
	
	
	
	
	

	
	EN5g D Optional
	Number of buses/trains organised vs. number of event visitors
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Environmental indicators (page 5 of 6)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCEN5 Public accessibility

(continued)
	EN5h D Optional
	Pedestrianisation of event area (% of area pederstianised just for the event) 
	
	
	
	
	

	
	EN5i D Optional
	Main mode of transport used by event organisers
	
	
	
	
	

	
	EN5j D Optional
	Average event performer’s travel mileage
	
	
	
	
	

	
	EN5k D Optional
	Recycled mileage
	
	
	
	
	

	
	EN5m VS Optional
	Do you think the event is in line with environmental policies?
	
	
	
	
	

	
	EN5n VS Optional
	Do you think area of event was environmentally improved with/after event?
	
	
	
	
	

	
	EN5p VS Optional
	Were the historic heritage buildings conserve/protected
	
	
	
	
	

	
	EN5q VS Optional
	Does this event promote environmental awareness?
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Environmental indicators (page 6 of 6)

	Performance criteria

(objective setting)
	Indicator

code, priority (core/optional) and method of measurement (D – desk/other research;

VS – event visitor survey) 
	Indicator name

or survey question 


	What is the likelihood that you would use this indicator in your town/city for the monitoring and evaluation of culture-led events (tick one only)?

(1) Very unlikely

(2) Unlikely

(3) I couldn’t tell either way ...

(4) Likely

(5) Very likely 

	
	
	
	(1)
	(2)
	(3)
	(4)
	(5)

	PCEN6 Localness
	EN6a D Optional
	Average food miles covered by food and beverages supplied at event
	
	
	
	
	

	
	EN6b D Optional
	% of local participants/actors (living or working within a 45 km / 30 mile radius of event)
	
	
	
	
	

	
	EN6c D Optional
	Local heritage
	
	
	
	
	

	Please include here any indicators that you would like to include in this category and state how likely you would be to use each one of them. Try to be as precise as you can with the description of each indicator.


	
	
	
	
	


Thank you for your time in completing this consultation survey document.

PLEASE RETURN COMPLETED TO: 
martin.blackwell@atcm.org
If you would like more information about this project our transnational partnership or the European Commission’s European Culture Programme, do not hesitate to contact the partnership at the address shown below.

Andres Coca-Stefaniak

Partnership Manager and Senior Lecturer

Culture-led Urban Revitalisation Project

London College of Communication

University of the Arts London

Elephant & Castle

London SE1 6SB

Email: a.coca@lcc.arts.ac.uk
Website: http://arts.academia.edu/AndresCocaStefaniak
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